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Website Analysis Form
Works Cited References: ERIC – Education Resources Information Centre
Website: http://eric.ed.gov
What is the source of the information?

A report/meeting paper of the Proceedings of Selected Research and Development Presentations at the 1997 National Convention of the Association for Educational Communications and Technology.
Does the source have a recognizable academic background?

The website is sponsored by the Institute of Education Sciences of the U.S. Department of Education. 
How current is the information?

The site has databases that started collection since 1966 and the last update was November 10, 2006. 
Are there any potential biases or problems with the information presented?

No, there will be no potential bias (other than possible political influences) as the website is sponsored by the U.S. government.
How useful was the information overall?
Somewhat useful as the paper used itself was only a summarizing report with a general overview of the subject matter.
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Website Analysis Form

Works Cited References: Electronic Thesis and Dissertation Library
Website: http://etd.lsu.edu/
What is the source of the information?

Thesis of Master of Mass Communication Degree student Joel D. Massey, submitted to the Graduate Faculty of the Louisiana State University.
Does the source have a recognizable academic background?

The writer is a student studying his Master’s degree and the website is sponsored by VTLS (Visionary Technology in Library Solutions) Inc., a company based on library and archival organization and structuring.
How current is the information?

The thesis was written quite recently published August 2006 and most likely uploaded later, but the website itself has not been updated often, last updating in 2003.
Are there any potential biases or problems with the information presented?

Although the website is a database with little bias, the paper itself may be slightly bias in terms of results as the writer seems to be a frequent viewer of the television program that he analyzes and may have affected his conclusions.
How useful was the information overall?

The information was somewhat useful through its analysis of previous researches and explaination of the social learning theory and gender schema theory.
